Looking for
Office Furniture?

...You might be
missing something

OFFICE MOVE GUIDE

Introduction
Branding a space can have a huge impact on everyone
within it. In fact, get your interiors right, and they can make
a diﬀerence to your bottom line – staﬀ will be happier and
more productive, prospects more likely to become customers,
and customers to become brand ambassadors.
When someone mentions signage and graphics, wall plaques and
pull-up banners probably come to mind. But things have come on a
long way. From the building entrance to the ﬂoors and ceilings, every
inch of your workspace has the potential to inspire, educate, entertain
or reinforce what you stand for.

We’ve all seen articles on the coolest oﬃces, but to give meaning to your
internal branding and achieve the desired outcome from your work
environment, it’s important to consider purpose…

Graphics And Their Function:
Look Closer At Your Business
Visuals can speak volumes about a business. For clients
and visitors, it’s the reasons why you’re successful,
communicating the talents that make you an industry
leader. What do you do? Why do you believe in it? This is
what stellar branding achieves.
Meanwhile, employees like to feel as if they’re part of
something special: a team that knows what it stands for.
Having an identity at work keeps people loyal, inspired
and focused on their job.

Internal branding can also serve a wider purpose. Having,
for instance, deﬁned areas for meetings, desks, lunch
breaks and a reception, can help people settle into a
mood or workﬂow.
However, visual features have to suit your wider business
identity. A message that doesn’t gel with everything else
comes across as strange, senseless and devoid of vision.
Very few businesses are totally alike; this realisation will
direct your internal graphic choices.
Think about who you are as an organisation. The people,
the services, the tone of voice you like to use… They all add
up to paint a clear picture of your business. And the
clearer it is, the closer you’ll get to a representation that
makes sense within your brand’s larger aims.

You’re a young startup
with a lot to prove.
Creative energy has gotten you this far; harnessing it,
and retaining a sense of fun, shows you have a
character that more traditional businesses can’t match.

You’re a professional services
provider.
Perhaps in law, ﬁnance or recruitment. Branding has
to be appropriate for your clientele, but that doesn’t
mean it should be stuﬀy. Sleek, minimalist graphics
with bold colour tones can reinforce your brand’s
values and key messages.

You’re a family-run business.
The kind that’s been running for several generations.
Traditional styles get across your heritage but, at the
same time, you want a dose of modernity to fuse the
past to something more novel.

You’re a tech organisation developing
your own systems or products.
Clients come to you to be excited by your level of
innovation and knowledge. Oﬃce branding may take
a cue from this, incorporating themes of connectivity,
convenience and aspects of machinery.
By pairing up the practical uses of a graphic (that is, to give information, mirror
your values and diversify the environment) with how your brand looks overall,
you’ll jump the first hurdle of a designing a new oﬃce.

Choosing The Perfect Spot
For Each Concept
Furniture can be moved on a whim, but the same is rarely true of your oﬃce visuals. Whilst the
majority of graphics can be easily removed when you eventually come to leave your workspace,
it’s harder to rearrange bespoke visual features than it is to shuﬄe around chairs and desks.
For this reason, it’s a good idea to survey the new space before you move in, so you can map out
the ﬂoor plan and the visual journey as people enter and walk around the building. Ceilings,
ﬂoors, staircases, walls, alcoves… every conceivable inch of the place your business is going to
call home can be customised with graphics if you wish.

Walls
Your main workspace will likely have at least a single long wall running from end to end. This
makes the perfect focal point for a company motto. Alternatively, you might want to explore
subtler visual eﬀects to inject personality, and your brand’s colours, into the space. Even a simple
3D pattern can do wonders to create an environment people love to be in. Remember though: if
you have large freestanding items, or ﬁxtures that’ll be bolted onto the wall, the graphics must be
in full view. Other walls – such as those in interview, hangout and brainstorming rooms – can be
more creative or even themed to suit the purpose of the space.

Staircases
Steps are a canvas for brand graphics: a word, or several slogans, can run up the
journey to your oﬃce door. The same goes for arrows and geometric templates.

Windows
Windows above and around your oﬃce can be stained, frosted and lined with colours, as long as
they account for natural light levels. They also make a great place to put your company logo,
signposting any guests outside and boosting your brand’s recognition. Meanwhile, glass partitions
such as those surrounding meeting areas may have a quote emblazoned on them, for example, as
a reminder of your inspiration.

Ceilings
When your employees stretch back on their chairs, what will they see? Clear thinking can be
motivated with cool, distinctive imagery on your ceiling panels. Quirky lamps and hanging
objects have that eﬀect too. Bear in mind architectural features, such as roof beams, as they
may limit – or inspire – what you’re able to install.

Floors
An often-overlooked area of the oﬃce, but in certain instances, a ﬂoor print can be pretty
incredible. Let’s suppose the ground is free in the centre of your work hub, with computers and
desks on the sidelines – a logo or interesting shape can serve as a visual anchor. Floor textures,
like artiﬁcial grass, can also complement a theme. Want to improve wayﬁnding? Consider
graphics along the ﬂoor to signpost people in the right direction.

Vinyl Wraps
They’re really popular, and for good reason. Vinyl is a type of plastic that can bend, morph,
be cut and glossed to almost any design you can dream of. Mostly it’s used for generously
sized ‘wraps’ – like a mock-up skyline on an oﬃce wall, or a curved image running around the
corner of a hallway.

Brick Wraps
The principle is the same as vinyl wraps, except they’re suited to the tricky texture of brick surfaces. These are excellent for bold primary colours, bucking a ‘traditional’ feel to your walls.

Surface Graphics
Fancy a world map on the wall? A character on your break-room window? Stars on your ceiling?
Bespoke stickers are a cost-eﬀective, low-maintenance way to deliver internal branding on
walls, ﬂoors and furniture.

Illuminated Signs
Never undervalue a light-up design – it can really pack a punch from a distance! LED
signs are ideal for desk features and display shelves. The lights frame any lettering
you’d like to highlight; even one huge letter related to your business name can make a
big impact in the oﬃce lobby.

Artificial Foliage
For oﬃce plants without the upkeep, consider artiﬁcial turf, vines, trellising, leaves
and miniature trees. These will encourage relaxation in a kitchen, lobby or lunch room,
because natural stimuli (or in this case, something very close to it) can improve
happiness and well-being at work.

Wallpaper
It’s a classic choice, and a favoured material for an oﬃce move since the array of
patterns and colour tones can be as broad as you want. Strips can be placed alongside
naked wall space so the impression isn’t overwhelming. The more you mix wallpaper
with plainer visuals, the stronger its impact will be.

So What
Have We Learned?
As you can see, the scope for internal branding is pretty limitless. If you take anything away from our
guide, we want it to be this…
Furniture isn’t the be-all, end-all consideration for your oﬃce move. Branded elements form just as
commumuch of the environment as the furnishings within it. In fact, they can do so much more to commu
nicate what makes you unique as a business.

So, when customising your interiors, remember:

1: Consider how visuals can reflect the business’ aims and characteristics. What can graphics and
signage say about who you are and what you do?

2: Weigh up every inch of the space to see how it can come alive and link key areas together.
3: Explore materials and techniques when working with a branding partner to achieve stunning

and practical results.

Hopefully this guide has given you a starting point to assess your new workspace and begin formulating ideas on making it your own. By putting thought into internal branding, you can create an
oﬃce space that everyone will love, and ensure your business quite literally wears its heart and
values on its sleeve.

Fancy a cuppa?
All the images in this booklet are taken in our
own studios and workshop, we’re incredibly
proud of the working environment we’ve
created for ourselves and truly believe we’ve
created a space that really delivers the ‘WOW
!’ factor. If you’d like to see exactly what we
do and how we do it, please get in touch, we’d
love to give you a tour around.
Come and meet Einstein, The Kraken and the
Mexican wrestlers, or just pop in for a brew in
the ski chalet.

We look forward to seeing you very soon.

www.thebinarybox.co.uk
info@thebinarybox.co.uk

0161 711 0779

